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Social Networking Sites

I Google+ B Linkedin
_ Pinterest I Meebo
W vep M MocoSpace
| Bebo '~ MySpace
M cafemom . MySpaceTV
' Cub Penguin . MWyiife
M Facebook I Tagged
| vilage B Twitter

utm_source= DGNewsIetter&utm medlum Emall&utm content= ToDIOSOC|aIN\/\/S|tesMarch20I2&utm campaign=DGNewsletter020

" Windows Live
| Yahoo Answe
B Yahoo Groups
B Yahoo Profies
I YouTube

B myYearbook

Top 10 Social Networking Sites & Forums 2008-2012

U.S. Market Share of Visits (Priit Kallas, www.dreamgrow.com)
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http://www.dreamgrow.com/top-10-social-networking-sites-by-market-share-of-visits-march-2012/?utm_source=DGNewsletter&utm_medium=Email&utm_content=Top10SocialNWSitesMarch2012&utm_campaign=DGNewsletter020
http://www.dreamgrow.com/top-10-social-networking-sites-by-market-share-of-visits-march-2012/?utm_source=DGNewsletter&utm_medium=Email&utm_content=Top10SocialNWSitesMarch2012&utm_campaign=DGNewsletter020
http://www.dreamgrow.com/top-10-social-networking-sites-by-market-share-of-visits-march-2012/?utm_source=DGNewsletter&utm_medium=Email&utm_content=Top10SocialNWSitesMarch2012&utm_campaign=DGNewsletter020
http://www.dreamgrow.com/top-10-social-networking-sites-by-market-share-of-visits-march-2012/?utm_source=DGNewsletter&utm_medium=Email&utm_content=Top10SocialNWSitesMarch2012&utm_campaign=DGNewsletter020
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= igital Tools
= Boost Yoar Brand
in 2012

Check out these five digital tools that many successful brands
are utilizing to become an active role in their fans’ lives.




Social Bookmarking

Pinterest's bookmarking feature allows users to catalogue online finds and
then share them with friends. Brands gain more exposure and traffic, and get
to showcase their personality.

0 &
Top 5 Most Popular Social

Bookmarking Sites

tigg g >

o W Unique Monthly Visitors Pinterest drives more
Hi& S Ao T SpRhds ; TD\?rgu;tezr:S 2150%%%%000 vnsu:)o;s tot ;hurd(;partly

- . : 25,100, websites than Google+,
88. 3 min Utes 3. StumbleUpon: 17,500,000 YouTube and LinkedIn
bookmarking per day. 4. Reddit: 16,000,000 combined

& 5. Pinterest: 15,500,000

O



Digital Coupons

Coupon codes available online means no more waiting for the Sunday
newspaper inserts. Online coupons offer greater availability and a wider
variety of categories and retailers.

4/ 7%

of online consumers used
digital coupons in 2011.

e

I

e

I

®

{

O

Digital Coupon User
Demographic

$105,000

Average Household
Income

367%

Have College Degrees

(

of consumers no

longer look at the

Sunday paper for
coupons.




Mobile Photo Sharing

Brands can isntantly share behind-the-scenes photos with fans who can then
interact by Liking, sharing, or commenting.

2011

2010 \

17%
27%

Smartphones took 27% of
photos in 2011, an
increase of 10% from the
previous year

O

200

brands

currently use Instagram.

O

2010 2011

Conventional cameras took
44% of photos in 2011, a
decrease from 52% in 2010



Starbucks shares coffees from all over the world
along with plenty of fun updates through Instagram.
They also encourage their Instagram followers to take
photos of their Starbucks drinks and tag them with
#starbucks for others to see.

-
-

260,000+ 3,451 84

number of followers average number of average number of
likes per photo 4 comments per photo

O
-



Gamification

Engaging users with games takes advantage of people's psychological
predisposition towards play by turning real-world situations into games in
which they can compete in a virtual setting with other people.

O

: : : T Corporate Spending
i W i i ﬁ On Gamification

=

65% 65% 0

of all revenue generated from of smartphone owners
the top 100 games in the App who've downloaded at
Store are from free games. least one app have
& downloaded a game. S



F-Commerce

Brands using f-commerce create major purchasing opportunities by offering
exclusive items and sales to Facebook fans who are already active on the page.

@ 330

| @ “
| Bllllon | Users are four times as

likely to conduct a trans-

.AImost 2§% of total | 2015 projected ma'rket action inside Facebook if
internet time is spent potential for social it is referred to them by a
on Facebook. ’ commerce bl’andS trusted friend.



FACEBOOK
BECAME
OUR LIVES.

A Life On Facebook video

b §

845 million

monthly active users

250 million

photos uploaded per day

2.7 billion

Likes & Comments per day

100 billion

friendships







Last week

Country

THAILAND SNAPSHOT

Last 2 weeks

United States

India
Brazil

Indonesia
Mexico
Turkey

United Kingdom

Philippines
France

. Canada
. Colombia
- Spain
16.

Thailand

TN

17. Malaysia
18.
19.
20.

www.socialbakers.com

Taiwan
Australia
Egypt

Last month

Users ~

157 067 260

45 899 920
45 340 600
42 482 060
32950 780
30 884 880
30 595 980
27 247 220
24 204 920
23434780
21594760
18 226 180
17 631 840
16 302 140
16278 420

- 14022620

12 193 600
11 877 280
10 988 140
10 609 900

Last 3 months Last 6 months
Change ¢ (£%) ¢ Pen ¢
+1371080 +088% @ 50.63%
12401940 +552% @  391%
7433200 +1961% @ 22.55%
578300  -134% & 17.48%
4919440  +287% @  29.30%
363440  -1.16% & 39.70%
4346640  +1.15% @  49.07%
346080  -126% & 27.27%
+607380  +257% @ 37.37%
4834120  +369% & 28.48%
1207360  +140% @ 37.17%
+441800  +248% &  44.09%
1447220  +260% @ 52.23%
+681900 +437% & 36.88%
4648500  +4.15% @  35.00%
4335660 +245% @ 21.12%
T 76300 062% & 4661%
4355700 +3.09% @ 51.58%
+284800  +266% @ 51.68%
41085500 +11.16% @ 13.18%

Thailand General info

Total Facebook Users:

Position in the list:

Penetration of population:
Penetration of online population
Average CPC:

Average CPM:

14 022 620
16.
21.12%
80.19%
$0.11
$0.04


http://www.socialbakers.com
http://www.socialbakers.com
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Male/Female User Ratio on Facebook in Thailand

5

User age distribution on Facebook in

- male 49% = ey 18-24  34%n
female S1% = 2% . 34 29% m
35-44  11%%

40 13-15 11%m=

16-17  10%m

22

45-% 4%m
S5-64 1%m=

65-0 1%w

' socialbakers -
T T T socialbakers
Tre Facipe for Secel Mabeng Juces

There are 49% male users and 51% female users in Thailand, compared to 49%
and 51% in Spain and 53% and 47% in Malaysia . Thailand Facebook demographics is other social media statistics we monitor. The

largest age group is currently 18 - 24 with total of 4 627 465 users, followed by the

On the graph below you can see that the biggest gain in the last 3 months was users in the age of 25 - 34.

recorded by the age group of 25 - 34.

www.socialbakers.com


http://www.socialbakers.com
http://www.socialbakers.com




DAY | - KNOW [HEM

I

=x Sutirapan Sakkawatra Home

facebook

]
SEARCH FILTERS 1Pages

Q, All results

& People ) Find more friends
Please enter a query in the box above.
] Pages Sutirapan, more friends are waiting

T AR
-- ) a5
(1] Groups . G v e T

98 Apps These 10 friends found their friends using
the friend finder. Have you found all of your
(1] Events friends? Give it a try.

Web results Your Email

[:] Posts by friends

[:] Public posts
21| Posts in groups Find friends

8 Facebook won't save your password

Email password

Or take a look at

AllFacebook’s The 100 Most Engaging Brands on Facebook
ubSpot's 20 Examples of Great Facebook Pages

ubspot's / Awesome B2B Facebook Pages

Jeft Bullas"Top 10 Small Business Facebook Designs to Inspire You




WHAI 1O LOOK INTO

facebook

Friend activity (1 +

Home
Events
House Rules
[a) Photos

B Videos

O Page Creators

MORE-~

About

Coca-Cola is the most popular
and biggest-selling soft drink
in history, as...

More

37,775,366

like this

673,562

talking about this

ULTIMATE
MATCH-UP

A

)S" 4 l.):-'_-;_.:-l !) Peps
oo | 2 | @

. Wall

x| Info
J, Friend activity
Bd THEX FACTOR (TM™)
& Pepsi Deals
A Do You Know Pepsi?
3| Photos
AT Events
Pepsi

Notes

Pepsi - | Facebook
7,180,552

like this

157,439

tzlking about this

B A
Red Bull

£ wall

| Info

EB& >3 3eEF

Friend activity (1
Athletes
redbull.tv
Games + Apps
Red Bull

Photos

Events

MORE ~

About

Red Bull 2GivesYouWings. So
does www.twitter.com/redbull

25,996,269

like this

365,137

talking about this



WHAI 1O LOOK INTO

Coca-Cola

The Coca-Cola Facebook Page is a coecton of
your stories showing how people from around
the world have helped make Coke into what it is

About

Photos

g 41m

o Like Message

& hours aQo

. Coca-Cola

fuAulludunts dedanru o fulvduidavauineds 77 fanfadialsavadualy

hup: / /www.icoke.co.th/1lmillionreasons/

Like - Comment - Share

e 122 people likke this.

. Cterola_

16 hours ago wia Coca-Cola

uRausdoats Cover Timeline tusyurdodnaatuld:
phu,. hdoliweosde ¥ iguony

htps:/ fapps.facebook.com/cokemillionreasons/ ushigals
WWut G lummugivesadq adusuisetdsnyaivafiosu
Weatsvadnueusahuey 0)

Coke 1 Million Reasons Timeline on
Facebook | Facebook

0.

Like - Comment
« 76 people ke this.

Write a comment

UInQuad | unuw
TRBoluluounandndwonboJing

IHQUaYDIATUADDLIS?

SRS . - o .
T w BTSN T )

Dsarvuouiinesuousmsuy 77 4ndo

G2

l Cou-Cola

19 hours ago via Coca~Cola

Nutudomensd ifoduluauiee nifa Ivefuuselty
hetp: / Jwww.icoke.co.th/ Imillionreasons / wlalaswaunleds
fanWesoehvufos v ansufisuho 2cokelm.. (Roam
4 Aaure i Busun ey ichasomantaiuikfzunlve
sasmstsvaumahiuay YinAvusedy +)

Coke 1 Million Reasons - 18n 1 dwimme visshitudosine

. e ‘e - dodteas
Wrasrrnamaatosds vy L vetiad o v asuwd ad wtas (R ada

otvwu M luseu v oomn

Uke - Comment
4 51 people like this

fa Tunrd dndome $alEndustinn Ga 0T
l; 19 hours 290 via Mobile - Like o2



DAY 2 - BEST PRACTICE

Don't sell. Do engage. Have sense of humour.

facebook

SUPEMCOOL Zink Superglasses & Coolstuff

b‘g‘“ “ A :,; ‘/L

wall Zink Superglasses & Cools... - Everyone (Top posts) «

% iTunesGiftCard.in.th
e

i1Phone |

tm wall TunesGiftCard.in.th - Everyone (Most recent) »

Share &-4‘ Post 3 Photo &) Link 'S Video Share @ Post &) Photo "‘_] Unk W Video

o Nrite somethir @ — Write something
iPad - B —

&8 Friend acuivity (1

(RULRICEERE

TuraqTnins 1As@n

LINIRDS

380

um

www.itunesgiftcard.in.th

b wall

5 Info

&)\ Friend actwvity

D #nfu iTunes Gift Card
B eaton

m NI UT Y

m Wnndds

B dostodond Email

@ sdinntoudu

1 TunesCGiftCard.inth

uawu sl iy

[iPhone « iPad) mrunrsalefaaladu Bump Color

2012-01-28 05:00:51 CMT

) 3 pecple like thas

& Aon Visarudh whinltefuussisvetuuonds
! .

Lxe - ¢

hene I TunesGiftCardinth ssunccnniy doen Ulnlieldtoo sl
tune  atalvifuviaudessvufuanisutaty thedy 1)

Like

E Welcome to Zink

a ShopWelike

& Catalog Musnfaue

> Hnnisdo

[ #ds / movow

&% uwnwithuiinesw & Tnde

MORE ~

About

AW ldnsan wudSaloamoemu
www . zinkwa com 08] -
2978788 10:00-22:00

79,510
ke this

6,305

talking about this

Zink Superglasses & Coolstuff
wruvadles uamafledviwdu dhoavwiv wneaavutusolly P

See translation

A ). Morgan Eyewear 2012 "New Model™

Likes See 2 Morgan Eyewear - Since 1981 wintwin
Wi oty Mtp //a Morganeyeweds com /index htm WO
UISOM  Outsourcing AGLA TR HBasAUAT 1981 wart Duddy
ACTH See more
. . 2 o g




GENERAL RULES OF THUMB

. Post Every Day
2. Focus On Engagement And Brand Asset
3. Have A Call To Action
4. Don't Oversell Or Undersell
5. Make It Fun




AXE Thailand / \ X ‘
Puaduis

“Wluaufumibug wduruae” .. "aufwmi sy wdudusmiuredh”

Wniu uandutn)uwnaraly R
aldi i wmnmAahunohunduunuldmlaudy AXE Thailand
See translation wmlnde

See translation

Like - Comment - Share - Thursday at 18:03 - @
") 3,006 people like this.
L) View all 177 comments [ 95 shares

Write a comment...

AXE Thailand

M ldwadn .. udunaing
auawwutivhijuranmsaniu?

See translation

Like - Comment - Share - 22 January at 19:48 - ¢

& 4,242 people like this.

{.J View all 225 comments [ 90 shares

Write a comment...

AXE Thailand

anfan lumad ... MESumjuqduietulaadu
walviomiau ...

FErmsviviamdnnnn | Filmed w

See translation Length: 6:01
Like - Comment - Share - Thursday at 14:20 - @& ¢7) Like e o

") 837 people like this. &Y 3,827 people like this.

L.J View all 176 comments [7 2 shares {J View all 408 comments 7 252 shares

1 \Write omment...
Write a comment... Write a commn




DAY 3 - FACE & LOOK

Virgin America

CUSTOM TAB IMAGES (111 x 74 px)




FHM Thailand

Wherusslifow wowsfideofeeound an wehrawion Wit s voutut

w77
See transiation

Fashion | FHMUN.TH
waw.fhm.in.th

fuganmianay Foutuifawavieeadn’!

)] Uke - Commaent - Share « Friday at 12:13 - @
Y 290 people like this,
D View all 8 comments

;9::. Wawee Coffee@CENTRAL Plaza Lardprao ...
Sl Friday at 20:03 - Uike

Nobita Captain Ton soo 1wl O3 W lsulaiie
Friday at 22:43 - Like

Write a comment

FHM Men's Magazine | Hot Cirls, News & Men's

[J 4 shares

Uniglo Thalland added 4 new photos to the album New Arrival (Jan 26,

2012).

N/

i

ﬁ Like - Comment - Share - 26 January at 1503 - @

£ 178 people like this,
£ View all 9 comments

‘ Faie Deein aaulidnsranulauug e
M | Saturday at 00:31 - Like

Pimphitcha Butphet mutwidalunzy
Saturday at 12:53 - Uke

Write a comment

e '~ ‘ X
¥

i — e e

o

Nokia Thailand
et Asha 303 suthad... oo Yeduss http://bit.by/Aj17)d

See translation

iPhone 4 Society

tesilila iPhone 45 @15 daludu TME 2012 Mautisyravand g Suss
A niuaduis

hetp: [ /www.iphonedsociety.com/news-updates /iPhone-45-in-tme-2012-
Jjan

See translation

WhatsApp hn’ fu Nokla Asha 303
www.youtube com
Nolcia Asha 303 b usoils Aumn Social Network

waneshusrun3C une WIF vRuusu
http: / /bitly/ AFsICP

iPhone 45 T4 Y TME 2012 Tpusul
www.iphone4society.com

Turw Thailand Mobile Expo 2012 sawmfauunsey Ou
namEin ey iPhone 45 ataluvnents arfuad wn
wivlanwdtunvda iPhone faTwnaulsana mguiseinia
wadsslothoMedtactuas TME

g Like - Comment - Share - Friday at 17:06 - @

Y 69 people like this.
£/ View all 18 comments [P 1share

Maknaejun Choco wadidedoraduthFB TW MSN Ta/ldahetudus
: AaMlalasficusnnudoutae
9 howrs ago - Like

Levantie Tine fifomoihondv
§ about an hour ago - Like

fﬂ Like - Comment - Share - Friday at 14:30
) 115 people like this.
[ 21 shares

N Narumol Kwanmuang wiv L mosuoongyd audeeadad &
H UGaods wealiuds un dunends
Friday at 15:21 - Uike

A*s} Noina Chuanak dasdurer
~ Friday at 16:02 - Like

~

Write a comment...

Write a comment...

, MAXIM MAGAZINE THAILAND
B YR stessemunioandonnmalizme Miss Maxie Wluwds Events thefldy avae
| & { 0 18-25 OwfauMuided:)

See transiation

Tiesto
Use the code "SYEARS® on Beatport 1o get 20% off all Tiesto's music!
http:/ 'www. beatport.com/artist/tiesto /4178

B Like - Comment - Share - 16 January at 09:19 via Mobile - ¥
Tiésto on Beatport
www. beatport.com £ 114 people like this.

Tiésto is available for download on Beatport, the world's O View all 4 comments

largest music store for DJs

Pong Smith AA

5 ] 3 hours ago - ¥
& Like - Commaent - Share - 8 hours ago - ¥ 19 January at 16:50 - Like

€Y 2,715 people like this.
) View all 124 comments

Poozii Very'sadz apwnmwsuduitvalasussas i fundas @ nly
WA > <
22 January at 22:41 - Uke

[3 109 shares

Write a comment...

Write a comment...




1AM TAM 2AM JAM 4AM SAM

WHAT DAY OF WEEK POST AND COMMENTS BY HMOUR ANAYLSIS OF CONVERSATIONS ON FACEBOOK COMPARING HIGHEST AND LOWEST CONVERSATIONS
ARE HAPPENING ON FACESOOKX BY HOUR ACROSS DAYS OF THE WEEK
- - o 4 boi
B A0S
0 & =
z g : g
&

: : 8 e 3 :
O B < v na
- B 7 :
w
: g :
9 = =a |

= u 0. 15 15.-30 30.'45 45.:59 2AM LAM “ »w

\‘ l‘l > \‘ | I" (X » -
HOUR BY MINUTE TIME OF DAY (E31)

DAY OF WEEX



DAY 5 - EDGE RANK

Relevant Popular Timely

. NFe:News Feed Optilnization
EdgeRank ™ |

alpes ¢

.- affinity score between viewing user and edge creator
W, -weight for this edge type (create, comment, like, tag, etc))

d.-time decay factor based on how long ago the edge was created

www.EdgeRankChecker.com


http://www.EdgeRankChecker.com
http://www.EdgeRankChecker.com

GET INTO "HI LIGHTED
STORIES

Highlighted Story
AXE Thailand

‘“ ié( dnanfuas?

@ Like - Comment - Share - g1740 {J100 [5) 11 - 16 m »

* Don't rely on only great content

* Best to ask a question - Do?! What! not Why!
* Be short

* One Hilighted story lasts hours




AY 6 - LEARN TO BUY AN A

B

Promote your business with Ads

Reach your potential customers and grow your fan base with
highly targeted Facebook Ads

Drive word of mouth with Stories

Sponsored Stories promote the organic interactions
between people and your business

* Jarget at potential customers before they search
» Offer interaction Click, Like, RSVE Ask or Check-In
* Integrate with Facebook experience



HOW [T WORKS

Ray's Pizza

My Audience

foreach group

| have three main groups
of customers and an ad

wLike

Ray's Pizza

A‘?

David Nguyen likes this.
u Like

Find your nearest
store & order online,
for delicious

pizza delivery!

Busy Families

g

x

Show your student card
for a 20% discount on
delicious pizzas! Open
7 days until midnight!

David Nguyen likes this.

1

College kids studying

Title

» Ad Title x
This is the body
Image o text for your ad,
’ The details of your
ad live within
this section.
Like

v

i Like

"Like" will appear
when your ad links to
Facebook Pages. RSVP
will appear for Events,

Ray's Pizza

2 for 1 deal on
takeout pizza.
Order here to claim
this offer!

David Nguyen likes this.
W Like

4
-

Body text




PROFILE BASED TARGETING

Structured Unstructured
e | ocation o Activities

Amy Weller / GdnProtie |
o . a 4 Rp— . 1

- e Age/Birthday elInterests
9 L e Gender o Music

¢

= efducation  oTV
) U eWorkplace  eMovies
i . e Relationship  eBooks
. e Sexual e Groups
e T Preference S

7 i T e Applications
iy . e Connections

[ote
“
1
do -

e Status updates



%

P

s
ENS

NOT THAT EXPENSIVE

Suggested ad prices by FB Ads Tool in Thailand

% cpC mid [USD]

09.01.

10.12.

31.10.

30.08. 01.10.

31.07.




Data through 24/01 (All dates and times are in Pacific Time)

Total Likes? Friends of Fans? People Talking About This? Weekly Total Reach?

56,005 177+ 9,260,459 ¢ .43 5,605 #40.47% 84,559 ¢ 1150

M Posts? Bl People Talking About This? Il Weekly Total Reach?

0000002000 Qoo 9o 0000000 00

Al Post Types ~ |

'Date? v/ Post? Reach? | Engaged Users 7 | Talking about this? | Virality ? ]
23/1/2012 €] owa TME fiMhad wieflud> ta... 8,336 434 70 0.84%
22/1/2012 €] yadwasuhin Apple tunaw... 7,549 167 116 1.54%
21/1/2012 e iPhone wuy dwm i af.. 14,415 2,593 896 6.22%
21/1/2012 €] ifouaradamanognigd ho... 7,573 444 137 1.81%

21/1/2012 [[§) eudoys dudenld vaninu... 8,867 691 207 2.33%
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|
) Like -Austlni

J

&) Send f
|Austln Hagg

-

| Enter a friend

|
Trace |
Subscribe SlleCfE

™ Jasar
";

J

'l
- ) Logged i as Francs (
Wrte 3 commeet... |

& Post % my Facebook §

m-mmq

Dave Michaels ¢
marriage fight. 22

W0 nDarvt Rvan Raile

y()‘ see What your friends have ||

.“
7

-

22is -

flaios e e

D Wty 0
" a0 S
1.1.

.‘A nl\ -

Like Button
The Like button lets users share pages from your site back to their Facebook profile with one
click.

Send Button
The Send button allows your users to easily send your content to their friends.

Subscribe Button
The Subscribe button allows people to subscribe to other Facebook users directly from your site.

Comments
The Comments plugin lets users comment on any piece of content on your site.

Activity Feed
The Activity Feed plugin shows users what their friends are doing on your site through likes and
comments.



¥

Recommendations
Recommendations ~ The Recommendations plugin gives users personalized suggestions for pages on your site they

10 states line v Might like.
9857 people like

Like Box

~ The Like Box enables users to like your Facebook Page and view its stream directly from your
website.

Login Button

The Login Button shows profile pictures of the user's friends who have already signed up for your
Creg Dingle, Christopher v SIt@ in addition to a login button.

HEn

....e....m..... Registration

' mm The registration plugin allows users to easily sign up for your website with their Facebook
i Fecsbock- Sl acoount.

Seeser |

S ——

Facepile

CB | The Facepile plugin displays the Facebook profile pictures of users who have liked your page or
have signed up for your site.

Live Stream
The Live Stream plugin lets your users share activity and comments in real-time as they interact
during a live event.

Caere) AT STAL e Smte | Laley
obovt the acoromwy




Levi's on Facebook

[Lmov)

You like this. Unlike

SEAN MAHONEY'S FRIENDS STORE

Your Connecled Friends
- R

f—

Levi's Time for a music m
oreak! Check out this FREE

music download by UK rock

band The Duke Spirit, just

for being our fans! If you

haven't discovered them,

here's your chance

ntep:/ ftiny.cc/LevisMusic

L/ Nours ago

Levi's Check out Janelle

FRIENDS LIKE Monae live right now! She's
\ : only 24 years old and about
to tour with Prince! Listen in
1,980,154 people like Levi's
< - - I. ! ﬁ

to how she got her start:
HlLike 491 ¢ 1K people Bl Like 2K ¢ 3K people HlLike 2K Kl Like 1K '
5 Pocket Legging - Slim Straight 514™ 501® Original Jeans - 5012 Original Jeans -  Low Skinny 531™ Jeans  501® Original Jeans - 4
Rinse Jeans - 3D Coated Premium Chipped Rigid Dark Aged Black Sheen Rigid Rinse as '

nttp:/fon.fbo.me /bX48Fi
UPCOMING
FRIENDS RECENTLY LIKE BIRTHDAYS

. Chris Murphy likes 501® Original Jeans (Big & Tall) - Black

Wednesday at 4:12pm

Levi's To the victorious San
Francisco Giants. we salute

November 5
, The blue jean that st-ar';r.-.d itall. Our bJjov-f) 501@® Onginal Jean is still s‘.'a-g't\.r.'m,gh the seat, thigh and leg, a BB Linda Paczkowski
bestseller for its one-of-a-kind fit. The tilted waistband pitches toward the front. Wear it true 10 size or size it up for a
ooser look
Jdaysago - Seelt - Buy It
g Like [ 350 people like this. Be the first of your friends. November 5

r c._(.\ Kristina Van Doorn
'e Simpson




HOW [T WORKS

DECLARE YOUR LIKeS
LIKE- M!NDED

SHOPPING STARTS HERE | : “"”""t‘? You like 501® Original Jeans - Dark Aged.
ONLY AT LEVI.COM hare it on Facebook with a comme:

o Like 2 B Like 431 Kl Like 460

pe?"™\

FREE SHIPPING oN ANY ORDER

TODAY ONLY!

Bl Like 639

501® Original Jeans

/\ Dark Aged

Aged
Product/Servic
641 people like thi:

01® Original Jeans - Dark Aged.

501® Original Jeans - Dark Aged, DRIVE4COPD, BLT Prime, BLT
\ 501® Original Jeans - Dark <
\ W Sean likes 5







OPEN-GRAPH

- listen \ m @

» Connect Facebook with .
3rd party websites, pages

& dpp>s friend

watch

* Expressihemselves for a
deeper experience @
y

<



Click Add to Timeline

to display this App °

Welcome to Recipe Box in your Timeline

Recipe of the Day

P Steph's Chocolate Chip Co
Rating 9/10

Roasted Brussel Sprouts with
Balsamic Vinegar

and 67 friends added this,

3 A‘ 3 Add 10 Timeline

° Take an Open Graph
Action within your app

& ACTION OBJECT
Your App l '
¢ i e
News Feed Ticker User's Timeline
 feobock DR | fmsbook W [ s i
%
ol

l.‘.'h'\

H(.‘,m

E"jyc‘?‘ Wi

s
o

° Get distribution on Timeline, News Feed, and Ticker




v Friends v Subscribed Message & ~
B Works at Widfire Interactive, Inc \ -
® Sadied a2 Washagton Useversity in St Louns = )
¥ In a relationship with ) "'I.m"“" ‘ ‘. g8
FE N o v » Objective - Own ‘Listen
About Frends |

to MUSIC and ‘Cregicl
A “ Playlist’ on Social

Peter

T Nletwork

Noah
@ Add Friend

e 10 How - When Spotity

py | et st O users listen to any music
Fat o or create any playlist on
e e Spotify website, It
o displays on their

Timeline




TRIPADVISOR

-+ Opjective - Deliver a personalized and truly social travel plannmg
-a Eberience

* How - Reviews & Opinion using Facebook protile data, ana L||<e
button to share experience with friends

aAnn Reviewn of Hotely, Iighey and Vaceton Rentah - TripAdwser nd Lan rasindin, Cablirna Traw Revees - TrgAdvaes
m | © N2 L8 ® s | rewe 1rgadein com CKO- oy S| P-Sen franons Cavlrmg. st aronn e

@@ tripadvisor

Mome  Momis  Pighis  Vedstos Resteis  Mestnaets  Best of 2001 Maww = Wi & Review

i~ st Find Hotels Travelers Trust

Fombnt b ownrmpos sa,w'wwe

,nm Sl cThrThAliee Bt D
TNALver 4 . ¥ -

SEASCH
I mevts | Mot | Thnge Do | Bestof 15 e W o Review
¢ S Frarvcans
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!ﬂC‘Sw. CA B

K] Friends’ scoviny
B e

Cay.

+ 1 P Reveed Cromne Maus Tysore n ()Ymb & 2011 W
Corrar - o
LT T ——— o Onach oo A SR “Trardly serven ) Sebed
-—en T -— 0. very ™ : oo 4
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Nt ¥ get the truth. then go*



KLM

» Objective - Improve more tangible aspects of travel experience

* How - Use Facebook profile to choose people who sit next to

Mile-high matchmaking: airline

KLM’'s “meet and seat” service lets you to let you choose your neighbour '
find the person next to you on Facebook via Facebook
T e TR KLM airline to offer 'meet and seat’ i

Ads by Google
Facebook app to passengers A
Passengers can take a flight of fancy when airline KLM launches a ‘'meet and
seat’ service that allows you to check out fellow fllers and find your perfect
travel buddy.

Lufthansa All Europe Sale www.luthansa.comMasierCard
Get additional $60 off on flights. Enjoy your journey with Lufthansa.

KLM Airfines wants %o get people connected (Picture: AFP/Getty)

AR
Mie-high firting? KLM will allow passengers to choose who they sit with on fights via
Facebook and Linkedin profiles, Photo: Gelty Images



Timeline video



| Sutirapan Saklawatra  Home -

N §———~———— +Cover Photo
o« €———1 +Chronicle

*Brief Profile

*Grouping

*Status

* [Imeline

*Recent Activity

Sutirapan Sakkawatra

%

@ Brand Communications at GMM 1SKYf = B, "
= Studied MBA at University of Bristol “g "N
# Lives in Bangkok, Thailand
¥ Married

About

Status [RIPhoto W Place []Life event

What's on your mind?

ulufla S — with Apple Nara and Varin Sakkawatra

Patkittika Beach

a7 mutual friends -

onq Siripark

137 mutual friends

Sutirapan Sakkawatra

14 hours ago

Sinrachatanant
Uawithya

19 mutual friends
Chao ~~ latattaya
Piemputthakul Kittibunthon

$°134 mutual friends 120 mutual friend

Recent activity

gisites.fxtg.com

4 Cet into the Forex
market. $50,000

demo account and 1

on 1 training. Start

today!

pgodofianuin

sansiri.com

fu 2 vhualwi meean
AU TR 64 URY
fauRuad aovalou
TudaimuaRiny allnl

2l Sutirapan was tagged in sunan Bsmudsuiny's photo

from 29 April 2011.
&, Sutirapan and Sujintana Boonworapat are now Flights from Bangkok
friends. moxtravel.com
Fhea%aairli{vektlnckets
# Sutirapan added M mmy to his work. : rom gangkox:
apan added CMM Crammy 115 work ’ Online booking with
instant confirmation!
: Marketing GURU Multimedia
pu— le Nara
- proedend DVD 2012 Ready To

Fight Edition 3 Lana
13 Savmaunw {MKT,

armAvyoruilhiwi Sivivlsten AA — with Sutirapan Trend

Sakkawatra and 2 others at Room 2204 JC Tower

562 people like Marketing CURU
Association,

Like - Comment - Share



Virgin America

Like Message

CUSTOM TAB IMAGES (111 x 74 px)

*Cover Photo *Profile Picture *Custom Tab Image
*Highligshted Posts uiMlilesiones



Bl [ HE COVER PHOISS
BIGGEST BRANDING OPPORTUNITY

boundless imagination.
B\ o gld o found 5

We are a Graphic, Print & Web design
company catering to businesses who value
quality work at affordable rates. .

m inhoure

— Aﬁ

Message © ~ InHouse Advertising o Like Message © ~

/:"M

——

Coca-Cola Sike | [tiesssge | @ ~ Amsterdam Printing < U Message © ~



THE NEW RULES OF THE FACEBOOK COVER PHOTO

» ®

- socialbakers

Tw e gw e e w W -

NO SALE - Price or purchase information, such as “40% off" or “Download it at our website”

NO CONTACT INFORMATION such as web address, email, mailing address or other information
intended for your Page's About section.

NO REFERENCE TO FACEBOOK FEATURES such as Like or Share, or any other Facebook site
features

NO CALLS TO ACTION such as “Get it now" or “Tell your friends”



- #2 THE PROFILE PICTURE
=S T WORKING IMAGE ON FAC :.

HyperArts Web Design
Web Design

18,115 like this

63 were here

v Liked

HyperArts Web Design

| 18,115 likes - 269 talking about this - 63 were here

HyperArts Web Design shared a link.
Friday »




Largest

1 Network

v Liked e v

T-Mobile USA

";f'!m:'ﬂj- P

Corona Message O ~

7-Eleven ) Uike Message © ~




. #3 CUSTOMTAB IMAGE
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 TAKEADVANTAGEOFIT

-t 3
“Hlegance is ot about Deing soticed, it's about bewng remembered”. Corgio Arman. The name

Arrrams Bas been symomymons with uarivaled Ralan style all over the world for over 10 years Visit
Armam com for more

Abant

NewLpape
Welcome 10 The New York Times on FaceDook ~ 2 huld for conversaton about
mews and wdeas. Like our page and commact with Times jowrnalints and readen

Times<alks

TUTORIALS

ABOUT ﬁ 18,114 2+

RESOURCES

HYPERARTS

Photos Facebook Help Web Services Likes
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GIORGIO ARMANI

FALL/WINTER 2012-13 WOMIN'S COLLECTION

WATCHM IT ON OUR TIMELINE >

“ s i g'
ARMANI
ARMANI

e Like Message & ~ evian

Elegance 1 not about Being maticed, X's Aot beng remembered”. Corgio Armani. The name 2 gm Welkome 10 the o home of evian o the U ke
-

Arma A\ beem yynomyona wth urrreaed Raban yoyie 2 wr the world ver 20 years. Wil | rpaae A« " Ct WEN 3 CO™MUNITY ™At shares

Armas com for mote Jevre 1o Live young, feel healthy & magure creatnity

s Like Message © «

American Express « Like  Message © - /l Eg Celebrating Home ) Uke  Message © ~

A s Ex nidde 2 - Q ﬂ - View and shop owr products at L‘/ e~
} t ' & e n m www.celebratinghome com and read owr detlgn and ‘A
e cooking blog at www. celebratingimapraton. com PHOTOS ' :_:I_(JI_“ Sric)¥ / SN DTS
A Aboust h aing Inspir S$hop Our Catalog Photo Cont



#4 HIGHLIGHTED POSTS
CREATING VISUAL INTEREST

HyperArts Web Design _ ink

Template!




#5 CREATE MILESTONE
MAKE THE PAGE STICKY

The New York Times Timeline ~ 1912 ~  Highiights ~ < Uke
»
larges! department store in the worla!”
1" =] 1"
— Inside the Times: Reporting on the Sinking Sinking of the Titanic

of the Titanic

. -
- —

\I \( \ * \I \R = I~ B S
A £ Ex ansmn Will Give
P zdth y; larggst Square Footage

= The New Pork Times.

TITANIC SINKS FOUR HOURS AFTER IITTING MELBERG:
8§68 RESCUED BY CARPATHIA, PROBABLY 1250 PERISH:
SMA Y SAFE. MRS, ASTOR MA VBE. NOTED NAMES MISSING

Furniture Show
Drawst:ms{.mm

s s - A - = > = :




Israel Anti-Drug Campaign

Drugs Set Your Timeline

Adam Barak Adam Barak

Adam Bal’ak v Friends v Subscribed Message © «




facebook Search

n Alain Chuard Timeline ¥ Now vl

Alam Chuard charsd 1 ek
& Decemterl M

Wildtire Interacrwve, Inc. is HIRING! Brawse open positions
here: htip: s/ altly) sOAUES

E ‘-‘;l,:‘:‘rr(..tl.“:dz;,l“ ot 4 bk vua Walkdfire Interaclive, Int. —|_| m e | | n e an d
vote for the best mustache at Wildfire Interactive, Inc. O p e n G /‘ap h

CUCK MERE: http: ) 'on.fb.me/rw7OMR

]
Wildfire's Monember Nen Phota Gallery WI | | C ee :) |
wow. felebock . Lon
Yote rac yovar favarts Ix hair et =8 bunch

n
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Unried Xingdom & Checago, It & New Yor
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0:20/1:04

GMM Z TV Commercial

Uploaded videos

GMM Z @ Pattaya International Music ...

The Making of GMM Z [HD Full Version]

VAR

VIdeo views

About GMM Z

Post a channel comment

Uploaded videos




R bt T TR
B TO THE MILLIONS OF YOU -‘.4—‘
Thankyou.
*@lﬂ&wv
] o (el
T I s
2 e [ [ e
AdECHE N

o 23 L
PP g i =]







